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with  over 10 vyears of
Internationalexperience




With officesin Mexicoand
Chile, we conduct studies
In 16 countriesof the Latin
American region and the
U.S  Hispanic market
(Spanistspokencountries)
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+ 50,000 evaluations per year
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consumer research,
product testing, brand
evaluation, shopper

research and online
studies
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What makes a
great pack?
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0 Apackaging islike a5
second advertising
running constantly 0

LarsWallentin

ExVice President Communication & Design of Nestlé |
now consultant (Packagingsense.com)
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The pack Is an
Important part of
brand communication



OThe best br
consistently win in the 2
moments of truth o

Kevin Roberts,
CEO of Procter & Gamble in 2005
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The 2 lives of the pack



Just like us,
a pack




A private life
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A public life
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Like us, packaging has to

Public life

In a competitive
situation

Talking to the shopper
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succeed In Its two lives

Private life

Outside the competitive
Situation, when on its own

Talking to the consumer
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Your pack must succeed in both live MORE

hRESEANCH

In the shopper life
Speaking to th&hopper

Outside the competitive situation:

Speaking to th&onsumer
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t Convey a positioning J

A To be seen A Liking

A To be recognized A To tell a story

A Be attractive A Fulfill expectations in

A Be competitive terms of handling, usage,
information, feel
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How should we test the
shopper life?
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Themasseffect isimportant
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Themasseffect is important MORE
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Succes the shopperlife MORE
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Innovation In market
research methods



How shouldwe test the shopperlife?

Eye tracking
Option IX
Real size shelf display
Option2X

Online
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Eye tracking is a unique research method to evaluate how consumers perceive communication
messages by measuring what they are actually looking at. Eye Tracking answers key questions as:
Does the main area (e.g. your package) attract and hold long enough attention?
Few consumers All consumers
5
'E Attracks attention E"ff! Tracklng
€ insights
£
S Holds attention _ —
-/ l
. Likes proposition - Qualitative
£ insights
3
_
o Intents to act .
Acts (e.g. buy) I ‘) Post testing
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What isthe bestresearchapproact?

Real size shelf display
\S.
Online
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You could upload ==
stimuli on a platform...
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Stimuli
d Photo shopped ABCD versions

In-store photography

d HD pictures in store
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Send the stimull ==
to respondents (at homgX
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track their eyes
with their webcam...
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Xandrecelve the results = ==
within a few days




Procesf online webcam ¢
basedeye-tracking




