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ahw9 ƛƴ ŀ ŦŜǿ ǿƻǊŘǎ Χ 



MORE is a full research agency 
with over 10 years of 
international experience. 



With offices in Mexico and 
Chile, we conduct studies 
in 16 countries of the Latin 
American region and the 
U.S. Hispanic market 
(Spanish spoken countries)  

MORE is expert in 
consumer research, 
product testing, brand 
evaluation, shopper 
research and online 
studies.  



Letõs get startedé 



What  makes  a 

great  pack?  



òA packaging is like a 5 

second advertising 

running constantly ó 

Lars Wallentin, 

Ex-Vice President Communication & Design of Nestlé 
now consultant (Packagingsense.com) 



The pack is an  
important part of  

brand communication 



òThe best brands 

consistently win in the 2 

moments of truth ó 

Kevin Roberts, 

CEO of Procter & Gamble in 2005 



The 2 lives of the pack 



Just like us,  

a pack 

Ƙŀǎ ǘǿƻ ƭƛǾŜǎΧ 



A private life 



A public life 



In a competitive 

situation  

Talking to the shopper  

Outside the competitive 

situation, when on its own  

Talking to the consumer  

Public  life  Private  life 

Like us, packaging has to succeed  in its two lives  



Å To be seen 
Å To be recognized 
Å Be attractive 
Å Be competitive 

Convey a positioning 

In the shopper life: 

Speaking to the Shopper 

Your pack must succeed in both lives 

Outside the competitive situation: 

Speaking to the Consumer 

Å Liking 
Å To tell a story 
Å Fulfill expectations in 

terms of handling, usage, 
information, feel 



How should we test the 
shopper life? 



The Mass Effect 
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The mass effect is important 



The mass effect is important 



The mass effect is important 



Success in the shopper life 

What ȅƻǳ ŘƻƴΩǘ ǎŜŜΣ  

is ǿƘŀǘ ȅƻǳ ŘƻƴΩǘ ōǳȅ  



Innovation in market 
research methods 



How should we test the shopper life? 

Eye tracking 
 

Option 1Χ 

Real size shelf display 

Option 2Χ 

Online 



BecauseΧ  

What ȅƻǳ ŘƻƴΩǘ ǎŜŜ, is ǿƘŀǘ ȅƻǳ ŘƻƴΩǘ ōǳȅ  



What is the best research approach? 

Real size shelf display 

Vs. 

Online 



What ifΧ 



You could upload  

stimuli on a platform...  



Stimuli 
In-store photography  

 ð HD pictures in store  

 ð Photo shopped ABCD versions  



Send the stimuli 
to respondents (at home)Χ  



track their eyes  
with their webcam...  



Χand receive the results  
within a few days  



Process of online webcam  
based eye-tracking 


